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A movement made for 
this moment
GetUp are a very influential and powerful group. They have a community of over 300,000 
Australians. But the thing I love about them is they get real things done. Their approach to 
advocating for whatever cause is so creative, unique, and in the end effective, that they really see 
results. If ever you think Aussies are getting apathetic about social or political issues, just take a look 
at these guys and what they do. 

- David “Kochie” Koch

GetUp started in 2005 with a simple idea: to 
give everyday Australians an easy way to work 
together and change politics. 

Since then, we’ve grown into a movement of 
370,000 dedicated Australians from around the 
country. GetUp is non-partisan; but that doesn’t 
mean we’re apolitical. We don’t endorse any 
particular candidate or party, and we don’t shy 
away from calling it like we see it: congratulating 
good policies and demanding better when 
required. 

We don’t always vote the same way, but we 
share a concern for our country – and a set of 
basic values: economic fairness, environmental 
sustainability, political accountability and a fair go 
for all. 

Sadly this election, the two major parties ran 
campaigns that appealed more to our basest fears 
than to the better angels of our nature. But GetUp 
members were never going to be content with 
an election about personalities and fears, and we 
knew many, many more Australians felt the same 
way. 

So instead we:

UÊÀ>�Ê�ÛiÀÊÇääÊÌi�iÛ�Ã���Ê>`ÊÃ«�ÌÃÊ>`Û�V>Ì��}Êv�ÀÊ
a fair go for refugees, better mental health funding, 
respect for women’s rights and action to reduce 
carbon pollution; 

UÊ��L���Ãi`Ê�ÛiÀÊÇ]äääÊÛ��Õ�ÌiiÀÃÊ��ÊÌ�iÊ}À�Õ�`Ê
to personally contact voters;

UÊ`�ÃÌÀ�LÕÌi`Ê�ÛiÀÊ£°£Ê�������Ê�ÃÃÕiÊÃV�ÀiV>À`ÃÆ

UÊÜ��Ê>ÊV��ÃÌ�ÌÕÌ���>�ÊV�>��i�}iÊLiv�ÀiÊÌ�iÊ��}�Ê

�ÕÀÌÊÌ�>ÌÊi�vÀ>�V��Ãi`Ê�n]£ÎnÊÛ�ÌiÀÃÊÜ��Ê
otherwise wouldn’t have voted at this election;

UÊi�À���i`Ê�ÛiÀÊ£ä]äääÊÛ�ÌiÀÃÊ��ÊÌ�iÊ}À�Õ�`ÆÊ>�`

UÊÀiÛ��ÕÌ����Ãi`ÊÛ�ÌiÀÊi�À���i�ÌÊLÞÊLÕ��`��}Ê
Australia’s first online enrolment tool, and winning 
a Federal Court case paving the way for the 
Government to offer online enrolment for all. 



The election 
the people won
What the major parties saw reflected back to them 
was disappointment and distrust as voters left 
them in droves.

Labor lost nearly 500,000 voters – yet remarkably 
the percentage increase in those who “voted 
informally” (code for ‘filled in incorrectly, left blank 
or other’) was more then the percentage increase 
in the Coalition’s vote. 

Votes flowed instead to Greens, minor parties and 
Independents, giving the Greens the balance of 
power in the Senate, and an historic lower house 
victory in Melbourne. 

4HE�RESULT�OF�THIS�ELECTION�IS�MORE�THAN�A�
MANDATE�FOR�CLIMATE�ACTION��ITdS�A�MANDATE�FOR�
GOVERNMENT�THAT�IS�TRULY�MORE�REPRESENTATIVE�
AND�RESPONSIVE�TO�THE�PEOPLE�IT�SERVES��)T�
IS�A�MANDATE�FOR�GOVERNMENT�THAT�SERVES�
THE�PEOPLE��OVER�AND�ABOVE�THE�PARTY�
POWERBROKERS��INDUSTRY�LOBBYISTS�AND�OTHER�
SPECIAL�INTERESTS�

e/NE�EXPLANATION�FOR�THE�
ELECTION�BEING�SO�BORING��AND�
SO�UNSUCCESSFUL�FOR�BOTH�THE�
!,0�AND�THE�#OALITION��IS�THAT�
THE�SOCALLED�MAJOR�PARTIES�
WERE�DETERMINED�TO�TALK�ABOUT�
MINOR�ISSUES�f -Richard Denniss, 
Australia Institute Director, 
e-AJOR�PARTIES�PAY�THE�PRICE�FOR�
LACK�OF�COURAGE�ON�BIG�ISSUES�f The 
Sydney Morning Herald, August 24, 
2010 
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What Getup 
members did
1) Enrolled 
hundreds of 
thousands of 
voters
This year, GetUp broke new ground by venturing 
into the world of legal advocacy. Such was the 
courage of our movement’s conviction that we 
Ì���ÊÌ�iÊ
�����Üi>�Ì�ÊÌ�ÊÌ�iÊ��}�Ê
�ÕÀÌÊ>�`Ê
the Electoral Commissioner to the Federal Court 
to protect Australians’ right to vote.

7�Ì�Ê£°{Ê�������Ê�ÕÃÌÀ>��>�ÃÊ��ÃÃ��}ÊvÀ��ÊÌ�iÊ
electoral roll, we started with a simple principle 
– that enrolling to vote should be quicker and 
easier. With bureaucratic enrolment processes 
and the autocratic “Electoral Integrity Act” 
��«�i�i�Ìi`ÊLÞÊ����Ê��Ü>À`½ÃÊ��ÛiÀ��i�Ì]Ê

GetUp members felt that it was time to take the 
matter of voting rights to the highest courts in 
the country.

�ÃÊ>ÊÀiÃÕ�ÌÊ�vÊÌ��ÃÊ��}�Ê
�ÕÀÌÊV>Ãi]Ê>�Ê
>``�Ì���>�Ê�n]£ÎnÊ�ÕÃÌÀ>��>�ÃÊ�ÊÜ��ÊÜ�Õ�`�½ÌÊ
otherwise have had the chance - were able 
to vote this election. The case also built on 
constitutional principles guaranteeing that in the 
future laws cannot arbitrarily remove or impair 
Australians’ right to vote without substantial 
reasons.

In many marginal seats, the number of voters 
>``i`ÊÌ�ÊÌ�iÊÀ���ÃÊLiV>ÕÃiÊ�vÊÌ�iÊ��}�Ê
�ÕÀÌÊ
case numbered more than the margin between 
the parties. In an election as tight as this one, 
they were instrumental in influencing the final 
outcome.

e!MID�ALL�THE�ELECTION�CONFUSION�
ONE�WINNER�APPEARS�TO�BE�'ET5Pf�

!"#�.EWS��!UGUST��������� 
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High Court Margin

GetUp members also revolutionised voter 
enrolment by funding Australia’s first online 
enrolment tool and winning a Federal Court 
case to pave the way for the government to 
offer online enrolment for all.

While pursuing these legal paths, GetUp 
members also took to the streets, handing 
�ÕÌÊ�ÛiÀÊ£ä]äääÊi�À���i�ÌÊv�À�ÃÊÌ�ÊÞ�Õ�}Ê
Australians at universities, cinemas and door-to-
door. 
 

“It wasn’t a political motive for me at all. I just 
thought that the current law was wrong... I 
just jumped at the chance to get involved with 
something that would give people more time to 
be able to put themselves on the electoral roll 
or to change their details and make their vote 
count.” - Doug Thompson, GetUp member & 
plaintiff, Rowe vs Electoral Commissioner
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2) Gave voice to 
different kinds 
of election ads
At GetUp, we don’t believe that only political 
parties or wealthy special interests should 
have a say on the airwaves during an election 
campaign. But what makes it possible for us 
to live these values is the commitment and 
generosity of GetUp members who fund and, in 
some cases, even star in the ads we create. 

Two ads in particular featured prominently: 
the first a parody of the popular “Dare Iced 
Coffee” ad, where a Julia Gillard impersonator 
appeared on screen attempting to talk her way 
around some bad climate policy. Then, breaking 
all campaign fundraising records was an ad 
starring women – all GetUp members – putting 
the words of Tony Abbott back on the airwaves. 
/��ÃÊ>`ÊÀ>�Ãi`ÊfÎx�]În{ÊvÀ��Ê�iÌ1«Ê�i�LiÀÃ]Ê
was aired all across the country and received 
nationwide media coverage. 

In total, GetUp placed ads in over 700 ad 
spots between Election Day and the blackout 
(and many more beforehand). If you think 
an independent people-powered political 
movement can’t possibly compete with the 
status quo, consider that in the election period 
period, the:

UÊ/�iÊ��*Ê>�Ài`ÊÓ�x£Ê>`Ã
UÊ/�iÊ��LiÀ>�ÃÊ>�`Ê >Ì���>�ÃÊÌ�}iÌ�iÀÊ>�Ài`Ê
Î{änÊ>`Ã
UÊ/�iÊ�Àii�ÃÊ>�Ài`ÊxÓxÊ>`Ã
UÊ�>���ÞÊ��ÀÃÌÊ>�Ài`Ê££ÎÊ>`Ã

And of course, it wouldn’t be a GetUp ad 
strategy if we didn’t include at least one viral 
video.

At the start of the campaign, we released a 
cut-through ‘action parody’ YouTube video 
encouraging people to enrol to vote. In addition 
to being seen by millions on television, it 
µÕ�V��ÞÊLiV>�iÊÌ�iÊ�£Ê��ÃÌÊÛ�iÜi`Ê9�Õ/ÕLiÊ
video in Australia, engaging voters of all ages, 
demographics and encouraging its more than 
{ää]äää³ÊÛ�iÜiÀÃÊ��Ê9�Õ/ÕLiÊ>�`Ê£Ê�������³Ê
viewers in total to enrol.
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This election GetUp volunteers proved a 
force to be reckoned with in marginal seats – 
outnumbering representatives from political parties 
in many electorates.  GetUp volunteers gave out 
fliers, knocked on doors, held vigils on mental 
health and walked against global warming. We 
have quizzed our candidates at forums, held 
GetTogethers at our homes and plastered GetUp 
posters in all the major cities. 
 
��ÜÊ`�`ÊÜiÊ`�Ê�Ì¶Ê7iÊ�À}>��Ãi`Êv�ÀÊ�iÌ1«Ê
�i�LiÀÃÊÌ�ÊÌ>�iÊ>VÌ���Ê��Ê>��Ê£xäÊi�iVÌ�À>ÌiÃÊ
across the nation. We focused our resources on 
£äÊ�>À}��>�]Ê��}����«>VÌÊÃi>ÌÃÊÌ�>ÌÊ}>ÛiÊ�iÌ1«Ê
the greatest opportunity to effect change and 
the national agenda.

GetUp members:
UÊ�i�`Ê�ÛiÀÊÓääÊ�iÌ/�}iÌ�iÀÃÊÌ�Ê«�>�Ê�ÕÀÊ
election strategy.
UÊ�i�`Ê�ÛiÀÊxäÊ�i�Ì>�Ê�i>�Ì�ÊÛ�}��Ã]ÊLÀ��}��}Ê
much needed attention to the cause.
UÊ�i�`Ê«>V�i`ÊV>�`�`>ÌiÊv�ÀÕ�ÃÊ��ÊÌ�iÊ�iÞÊ
marginal electorates of Ryan, Wentworth, 
Robertson, Swan as well as South Australia 
and the ACT, focused on GetUp’s core election 
issues: carbon pollution, refugees and mental 
heath.
UÊ��ÃÌÀ�LÕÌi`Ê��ÀiÊÌ�>�Ê£°£Ê�������Ê�ÃÃÕiÊ
scorecards that ranked the 3 major parties on 
GetUp’s core election issues.

An incredible effort: with GetUp volunteers 
VÀi>Ì��}Ê>ÊÃÌ>}}iÀ��}Ê£°£Ê�������ÊÛ�ÌiÀÊ
contacts prior to Election Day! As the 
parties argued over who was less qualified 
to lead, leaving the debate largely devoid 
of substance, GetUp members brought 
issues back into the national conversation, 
and made policies rather than personalities 
central to the election.

GetUp brought Camp Obama to Australia, 
where we trained volunteers on the use of 
their own powerful personal narratives, as 
well as mobilising skills and strategy. 
We held Camps in Sydney, ACT, Brisbane, 
*iÀÌ�Ê>�`Ê�i�L�ÕÀ�i]Êi�«�ÜiÀ��}Ê
hundreds of local leaders to drive positive 
change within their own communities 
throughout Australia.

Direct Voter Contacts

Camp GetUp

3) Forged a massive on the 
ground presence in key seats

“Candidates forums have a long history in 
democracies. Ultimately, our politicians work 
for us and they need to be reminded of that 
at every opportunity. When they see a packed 
room full of people right before an election 
and are forced to answer their questions, our 
democracy gets a little stronger.” – Tom Swann, 
Wentworth Campaign Coordinator.

“One gentleman came up to me after voting 
and handed me back the flyer, a conscientious 
gesture as it is, and then said, “thanks so much 
for handing me this information, without it I 
would have just been at a loss of who to vote 
for.”  It gave me such a warm fuzzy feeling, 
like the entire day’s effort was worth just that 
moment” – Craig, GetUp Member, Melbourne 
Town Hall (VIC)

In total, more than 3000 volunteers 
covered polling booths all across 
the country on Election Day! 
Over the course of the whole 
election campaign, 7000 people 
volunteered with GetUp.



Post Election Report7

4) Championed 
the issues that 
mattered
As a member-driven movement, GetUp chooses 
the issues we campaign on by consulting with 
members. We look for the most pressing, 
urgent, nationally-significant issues - even if they 
aren’t the most popular.

Climate Change
As both parties tried desperately to ‘clear the 
decks’ before the election contest, climate 
change limped along, an issue hampered by 
broken promises and political cowardice. 

'ET5P�MEMBERS�NEVER�LET�UP��4OGETHER��WE�

UÊ7i�V��i`ÊÌ�iÊ�iÜÊ*À��iÊ����ÃÌiÀÊÜ�Ì�Ê�ÛiÀÊ
8000 email messages and a 50 metre long 
L>��iÀÊyÞ��}Ê�ÛiÀÊ*>À��>�i�ÌÊ��ÕÃiÊÕÀ}��}Ê�iÀÊ
Ì�Êº���Ê��}�iÀÊ��Ê
���>Ìi»Æ
UÊ
��««i`Ê��Ê�ÛiÀÊf£Îx]äääÊÌ�Ê>�ÀÊ>ÊL�Ì��}ÊÃ«��vÊ
>`]Êº
�vviiÊÜ�Ì�Ê�Õ��>]»Ê��}���}�Ì��}ÊÌ�iÊ*�½ÃÊ
failure to address carbon pollution;
UÊ,>�Ãi`Ê�ÛiÀÊf�ä]äääÊv�ÀÊ�>ÃÃ�ÛiÊL���L�>À`Ê
and print advertising campaigns making clear 
that “abstinence is not a climate policy”;
UÊ*�>Vi`Ê�i>À�ÞÊnääÊV>��ÃÊÌ�Ê�*ÃÊÕÀ}��}ÊV���>ÌiÊ
action now, after the budget failed to address 
the issue or allocate any meaningful resources 
to reducing Australia’s carbon emissions; and
UÊ/ÕÀ�i`Ê�ÕÌÊ��Ê�>ÃÃ�ÛiÊ�Õ�LiÀÃÊ��Ê-Þ`�iÞÊ
>�`ÊÌ�À�Õ}��ÕÌÊÌ�iÊV�Õ�ÌÀÞ]Ê������}Ê�ÛiÀÊ£ä]äääÊ
climate activists nationally in the “Walk against 
Warming.”
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Refugees
GetUp members spoke for a constituency 
of Australians who believe refugees should 
be respected as human beings, not used as 
political pawns. Driving this home was our 
cut-through ad featuring Riz Wakil, a refugee 
who arrived by boat, speaking directly to 
Tony Abbott. GetUp members then rallied to 
fundraise for Riz and fellow refugees to win a 
charity auction offering of a surf lesson and 
breakfast with Tony Abbott (which Mr. Abbott 
has yet to honour).  

'ET5P�MEMBERS�ALSO�

UÊ���>Ìi`Ê�ÛiÀÊfÇä]äääÊÌ�ÊV�Õ�ÌiÀÊvi>À�
���}iÀ��}Ê��LiÀ>�Ê*>ÀÌÞÊ��L��iÊL���L�>À`ÃÊ
with fair-go billboards in the Western Australia 
�>À}��>�ÊÃi>ÌÃÊ�vÊ�>Ã�ÕV�]Ê-Ü>�Ê>�`Ê
>����}°Ê
UÊ*À�`ÕVi`Ê>Ê�ÞÌ��LÕÃÌ��}ÊÛ�À>�ÊÛ�`i�ÊÌ�>ÌÊ
reached almost 50,000 views online in the last 
two weeks of the election

Mental Health
*À��ÀÊÌ�ÊÌ�iÊi�iVÌ���ÊV>�«>�}�]Ê�i�Ì�iÀÊ�>��ÀÊ
party had a comprehensive policy to address 
mental illness – the leading killer of Australians 
Õ�`iÀÊ{{°Ê
��«���i�Ì��}Ê�����iÊ>`Û�V>VÞÊÜ�Ì�Ê
offline actions, GetUp members extracted not 
just formal policies, but funding pledges from 
both major parties, helping break the silence 
and stigma which has kept mental health off the 
public political agenda.

'ET5P�MEMBERS�

UÊ,>�Ãi`Ê�ÛiÀÊfnx]äääÊÌ�Ê>�ÀÊÌ�iÊ>`]Êº �Ê�i>�Ì�Ê
,iv�À�Ê7�Ì��ÕÌÊ�i�Ì>�Ê�i>�Ì�Ê,iv�À�»Êvi>ÌÕÀ��}Ê
�ÕÃÌÀ>��>�Ê�vÊÌ�iÊ9i>ÀÊ*À�v°Ê*>ÀÌÀ�V�Ê�V��ÀÀÞÆ
UÊ�i�`Ê>Ê�>ÃÃ�ÛiÊ�i�Ì>�Ê�i>�Ì�ÊV>�`�i��}�ÌÊ
vigil in Melbourne and more than 50 locally-
organised mental health vigils in communities 
across Australia;
UÊ�>Ì�iÀi`Ê�ÛiÀÊ£ää]äääÊÃ�}�>ÌÕÀiÃÊV>����}Êv�ÀÊ
mental health reform, which was delivered to the 
*À��iÊ����ÃÌiÀÊ�Õ��>Ê����>À`ÆÊ>�`
UÊ�V��iÛi`Ê«�i`}iÃÊ�vÊf£°xÊL������ÊvÀ��ÊÌ�iÊ
Coalition and $250 million from Labor to 
help fund additional mental health services 
throughout Australia.
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Internet Censorship
Since the 2007 election, the Labor party has 
been advocating a mandatory internet filter, 
putting Australia far outside the mainstream 
of other democracies with respect to digital 
freedom. The grassroots pressure exerted 
by GetUp members and our allies resulted in 
a resounding victory. Only weeks before the 
election, the Coalition joined the Greens to 
officially oppose the filter, effectively ensuring 
that the internet remains open and free 
from inefficient and ineffective government 
censorship. 

'ET5P�MEMBERS�

UÊ�>Ì�iÀi`Ê�ÛiÀÊ£ÓÈ]äääÊÃ�}�>ÌÕÀiÃÊ>}>��ÃÌÊÌ�iÊ
filter – one of GetUp’s biggest petitions ever;
UÊ,>�Ãi`Ê�ÛiÀÊf£ää]äääÊv�ÀÊ>Ê�>ÃÃ�ÛiÊ>�Ì��w�ÌiÀÊ
ad campaign – on TV, online, and in print;
UÊ����`i`Ê
���Õ��V>Ì���ÃÊ����ÃÌiÀÊ
��À�ÞÊ
with an unprecedented “avalanche” of questions 
during his appearance on Q&A;
UÊ-i�ÌÊ�ÛiÀÊ£Ó]äääÊ�iÃÃ>}iÃÊÌ�Ê«���Ì�V�>�Ã]Ê
focussing on the Coalition and Shadow Minister 
for Communications;
UÊ�iÌÊÜ�Ì�Ê«���Ì�V�>�ÃÊvÀ��Ê>À�Õ�`ÊÌ�iÊV�Õ�ÌÀÞÊÌ�Ê
express their concerns.

Gender Equity
�ÕÃÌÀ>��>½ÃÊwÀÃÌÊÜ��>�Ê*À��iÊ����ÃÌiÀÊÜ>ÃÊ
standing for election, yet female voters 
were being treated with gobsmacking 
condescension. The turn of female 
voters away from Tony Abbott was 
being dismissed as a turn towards 
Julia Gillard’s gender, while apart from 
his paid parental leave policy, many of 
Tony Abbott’s views on issues affecting 
women were going unexamined and 
unchallenged by the mainstream 
media.

'ET5P�QUICKLY�PRODUCED�AN�AD�TO�PUT�
4ONY�!BBOTTdS�VIEWS�ON�THE�RECORD��

'ET5P�MEMBERS�

UÊ-Ìi««i`Êv�ÀÜ>À`ÊÌ�ÊÃÌ>ÀÊ��Ê>�Ê>`]Ê
highlighting Tony Abbott’s archaic 
views on a number of issues 
including women’s equality and safe 
access to abortion;
UÊ,>�Ãi`Ê>�Ê>���Ì��iÊÀiV�À`�LÀi>���}ÊfÎx�]äääÊ
from members to air the ad across the country; 
UÊ��V�Ìi`Ê>ÊÀiÃ«��ÃiÊ>���ÃÌÊ���i`�>Ìi�Þ]ÊÜ�i�Ê
– only days after the ad was released – Tony 
Abbott was forced to announce that he would 
make any changes to abortion access were 
he to win office (Abbott denies he will change 
abortion law, The Australian, August 10, 2010).
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Outcomes in the key electorates:
GetUp is its 
membership. 
*i�«�iÊ�>`iÊÌ��ÃÊ�>««i�°Ê/�iÃiÊivv�ÀÌÃ]ÊÌ�iÊ
20,000 hours of time volunteered by individuals 
all around the country, could not have been 
bought. These achievements are not the 
successes of a few, but a reflection of the 
passion and commitment of a great many. 

GetUp is its members. We don’t receive any 
government political party funding; nor can any 
single donor ‘commission’ campaigns through a 
financial contribution. We set our agenda based 
on the views and values of our members, and 
the best opportunities we can see to have an 
impact.  

4O�EACH�AND�EVERY�MEMBER��WE�SAY�THANK�YOU��

Australia is in the midst of a fundamental political 
Ã��vÌ°Ê��ÀiÊÌ�>�Ê£Ê��ÊxÊÛ�ÌiÀÃÊV��ÃiÊÃ��i��iÊ
other than the major parties – demonstrating 
that they, like GetUp members, are searching for 
more conviction in their politics. 

This movement is made for these moments, and 
although the election is over – the work for a 
progressive Australia continues. 

Getup voter contacts
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Thank You
We could not have achieved what we have this election campaign without 
the support and assistance of the following people:

Aaron Hulse
Aditi Rao
Adriane Lozano
Aidan Gavin
Alex Cooper
Alex Rafalowicz
Alice Bleby
Alicia Flack-Kone
Alishia Samra
Amanda Tatttersall
Andreas Weber
Andrew, Nick and the team at Certton
Anne Coombs
Anthony and the team at St George 
Printers
Ariane Psomotragos
Ben Vidaic
Daniel Hobbs
Danielle Vanderlei
Bianca Havas
Brett Solomon
Caitlin Cahill
Christopher Zinn
Claire Nemorin
Colin Brown
Courtney Tight
Damian Sturzaker, Sally Kerridge, 
Michael Bradley, Hannah Petrie and 
the team at Marque Law Firm
Daniel & Lyndell Droga
Daryl Manning
David Fay
David Madden
Dean Maddock

Deanne Weir
Deborah Kingsland
Deborah Saffir
Deepa Gupta
Dianne Hiles
Ditte Strebel
Donald Winsor
Douglas S. Thompson
Edith, Penny, and the Toop family
Emma Hungerford Espino
Eoin McMillan
Evelyn Foltyn
Francois Chemillier
Garth Peacock, Phil Benedictus and 
the team at Benedictus Media
Graeme Wood
Grahame Edwards
Greg and the team at CopyCat 
Printing
Greg O’Mahoney
Hari Thirunavukkarasu
Henry Cornwell
Ian Janes
James Ferguson
Janet Sparrow
JazzInsight Audio
Jeremy Heimans
Jeremy Kirk
Jessica Chow
Jessica Wright
Jillian Kramer
Josephine Maguire-Rosier

Julian Knights
Justine Garcia de Heer
Karin Chiu
Kate Fagan
Kate Jardine
Kelsey Cooke
Kieran Ingrey
Kristen Schwartz
Lealah Dow from The Make Room
Lesley Dewar
Lucy Wells
Manuel Epstein
Mark Connelly
Maurice, Jessica and the team at the 
National Press Club
Mavis O’Sullivan
Megan, Craig and the team at 
Environmental Printing Company
Meisy Ho
Melissa Fagan
Michael Dudley
Mary Crock
Iain McGill
Michael, Vickie and the team at Glide 
Print
Michelle Shackleton
Murray Bunton
Nandita Reddy
Nicholas Hayden
Nick, Lily, Jarra, Anna, Paula, Rohan, 
Sophia, Aldous, Jess and the team at 
MakeBelieve
Ogy Simic
Oliver MacColl

Patricia Paratte
Paul Loring
Paul Mackay
Peter Harvey
Peter Langlands
Peter Marshall
Peter Slee and the team at Motion 
Picture Company
Peter Vun
Phil Lynch, Ben Schokman, Rachel 
Ball and the team at Human Rights 
Law Resource Centre
Rachel Hayden
Rebecca Reidy
Rebecca Wilson
Reges Buckeridge
Renee Blandin
Richard Stiles
Rob and the team at FUNKE
Robert Cooper, Ben Kiely, Amy Munro 
and the team at Mallesons
Robert D’Arrigo
Roger Allen
Rolf and Molly
Ron Merkel QC
Rose Padre
Rosie Mackay
Rosie Staude
Ryan Bigg
Sam Mclean
Sara Haghdoosti
Sarah Swain
Sean Munro
Shannen Rowe

Shyreen Lal
Simon Duncan-Watt
Simon Gibbs
Sophie Trevitt
Stephanie Hynes
Stephanie Swanson
Steve Hind
Sue Matthews
Tamara Newman
Tim Longhurst
Tim Matthews
Tom Greenwell
Tom Rothwell
Tom Stayner
Tom Swann
Toniey Munro
Troy and the team at Paddington 
Town Hall
Veronica Milson
Virginia Quirk
Warren and the team at Wombat 
Grafx
Xanthippe Giotopoulos


